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Sir: 

DECLARATION OF RICHARD A. BRENNER UNDER 37 CER 1.132 

1 . My name is Richard A. Breiwier and I am employed as tito Chief Executive 
Officer of Ainaa Company ( << Amarjr' , ) s asigneeof the ab^ I 
have overall responsibility for all aspects of Amarr's business, including, finance, informatioii 
systems, sales, marketing, operations, manu&cturing, production and engineering. I have 
worked in the garage door industry for 23 years. 

2. I am submitting mis Declaration in support of a showing of commercial success 
of the above-referenced invention. 

3. Amarr was established in 1951 in Winston-Salem, NC. Amarr manufactures a 
complete line of sectional overhead garage doors for both me residential and commercial market 
in its Lawrence, Kansas; Whitehouse, NJ; Moeksville, NC; and Monterrey, Mexico 
mMiitfacteing iacilities. Amarr's doors are sold by independent dealers and retailers* who 
receive service from Amarr's company-owned distribution centers located thttHighout tie United 
States. Amarr produces a variety of overhead doors that have the abearance of iMtional 
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carriage house doors, iiieludifig Metal sectional doors with overlaid wooden 'feeades, aad 
embossed all-metal sectional overhead doors, 

A Amanr's steel caxriap house f'SGFP) doors wsre first introduced m 2004, md 
were the first three-section over-head garage doors in the world to have a carnage home look 
rendered in 100% pre-pataed steel Amarr's aU-meMl, sec^oual carnage house doors are 
described and claimed in the subject patent ^plfcatio% and are shows* mi described in fee 
Amarr ExWbit 1. 

5, lit 2005, Lowe % Home Improvef^^ largest tM, retailers 
of building supplies, decided to begiu 9SB^Jfa^*a SCH <loor« Lowe's »w sells the SCH 
pm&mtm 1347 -stem, vvfiich refMserrts t %% of Lowe's :^ 

6, fat 2007, the U.S. ^market for steel, garage doors was approximately $1 ,8 Mllkm. 
Three cOTpanies, Clopay, Overhead Door and Aiuarr represent ^pmi^ely 79% of that 
market. 

7, Since the totrodiictioii of the SCH door by Amarr, sales of the SCH door m a 
percentage of AmarrV totals has steadily increased. Set fortibt below 
are the sales of Amarr's SCH door as apercenMge of Amao^total residential grage door safe 
for each of the fiscal years 2004 to 2008 1 ; 





FY2004 


FY2005 


FY2006 


FY2007 


FY2008 


SCH Door Sales as a % of Amarr's 
Total Residential Oarage Door 
Sales 


0.5 


7.2 


11.7 


14.4 


15.0 



& The increase in the sales of Amaix's SCH doors is rot atMbutaHe to increased 
advertising expenditures, Amarr's SCH doors have been advertised exclusively via a limited 



1 Am&rr's flsoal yeariwis from Inly 1 to JraeSQ, 
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number of print advertisements. Set forth below is a chart showing Amarr -s advertising 
expenditures for the SCH door as a percentage of Ambit's total sifes S» each of the fiscal years 
2004 to 2008: 





FY2004 


F¥2005 


FY2006 


FY2007 


FY200S 


SCH Door Advertising 
Expenditures As A % of Total 
Sales 


0.0095% 


0.0331% 


0.023% 


0.0158% 


0.00015% 



I hereby declare that all stetiem^its aiacte herein of my own knowledge m true attd that 
any statements made on information and belief are believed to be tee; and further that these 
^tese&ts wem made with dke.biimk^ 1 -^ willM ialse stitements aid the like m made are 
pu»hflble:^:^9 tapris«Bmt, or bd^ Mcfer Smikm iMl of Title 18 of the United States 
Code »d that such mMA Mm mmmtB may jeofw^e tite tidily of the ^Um&mm my 
patent issited thereon. 



This is the 




RMtard A,BreiMier 
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